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People to people engagement
PHC Research Conference
Engagement at the conference (n)
How well did the conference increase your knowledge 
and understanding (%)?
People resources
In summary
Roadmap of Australian primary health care Research: 
providing information about research and researchers 
ROAR visits:
 14 898 unique visitors (2007)
 62 479 unique visitors (2011) 
Linking all resources
www.phcris.org.au
• Content: primary health care research and  
 related information
• Available 24/7, fully searchable and contain all  
 PHC RIS publications and resources
• Website visits: 
  4 408 unique users/month (2007)
  9 789 unique users/month (2011)
KE success factors – how are we doing KE
• Engage with stakeholders and understand  
 their needs
• Write for the audience
• Use a tailored format
• Verify information with experts
• Seek feedback
• Scan the environment to keep up-to-date 
• Promote as well as publish
Research synthesis
New Australian and international primary 
health care research
• Topics determined in collaboration with  
 policy makers
• Expert review before publishing
• 2 page format; 6 issues/year; total = 22
• Total pdf downloads in first two months for  
 each issue ranged from 13 – 160
• Most popular title: Socioeconomic status and  
 accessibility to health care services in Australia
Synthesised recent research on topical 
policy-relevant issues 
• Topics relevant to Australian primary health  
 reform 
• Expert review before publishing
• Up to 3 issues/year; includes summary; total = 5
• Total pdf downloads in first two months for  
 each issue ranged from 32 – 86
• Most popular title: Disparities in primary  
 health care utilisation
Information sharing
Weekly email of primary health care news
• Content sourced through environmental  
 scanning and stakeholder input
• Includes papers, reports, news items, media  
 releases, upcoming conferences, research  
 grants and vacancies
• Very short items with web links
• Subscribers: 1 380 (2007) – 2 436 (2011)
Bi-monthly newsletter of primary health care news
• Includes articles about primary health care  
 research, researchers, organisations and events
• Short articles; hard copy and electronic format
• Subscribers: 1 657 (2007) –  3 190 (2011)
Purpose
How has a knowledge exchange organisation assisted policy, practice, research and 
consumer stakeholders to cross borders in PHC.
Knowledge exchange bases its practice on exchanging information and knowledge in 
the most appropriate format with the right people at the most suitable time. 
Methods
Description of knowledge exchange methods used 
by PHC RIS from 2007-2011 with illustrations of 
engagement and uptake. 
Findings
The resources and services outlined below, cover 
people and information resources, information 
synthesis and capacity building. 
Contact details: ellen.mcintyre@flinders.edu.au  
Capacity building
Informative and skill-building on-line fact sheets
• Topics cover knowledge exchange, primary  
 health care, research & evaluation 
• Includes definitions, key concepts, resources  
 and references
• Usage:
  958 unique visitors (2007)
  22 407 unique visitors (2011) 
• Most popular title: Primary Health Care 
The guide for you on how-to
• Fact Sheets (2 page, hard copy and pdf)  
 focussing on building capacity in knowledge  
 exchange, research and primary health care
• Total pdf downloads in first two months for  
 each issue ranged from 24 - 176
• Printed copies available at conferences and  
 free upon request
• Most popular title: Primary Health Care matters
• Use multiple ways to promote and disseminate
	 • Cross product promotion 
	 • Social media to promote
	 • Free subscription for alerts 
• Monitor effectiveness of promotion
• Evaluate content and format
• Seek ways to improve based on feedback  
 and monitoring
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